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1. Explain the difference between the concepts of “competence” and “competency.” Give an example of how they appear in the professional work of a marketing or logistics specialist.

2. Explain why academic literacy is a necessary condition for the professional training of a modern specialist. Give an example of how it is used.

3. Describe the role of critical thinking in completing academic and research tasks. At which stages is it especially important?

4. Explain the importance of academic integrity in education. Name at least two consequences of violating it.

5. Analyze what skills students develop during independent study and explain their importance for a future career.

6. Explain how digital technologies have changed the requirements for specialists in marketing and logistics.

7. Describe the structure of professional competency and its main components.

8. Explain why the ability to work with academic sources is an important part of education. Give an example.

9. Analyze the role of internships in developing students’ professional competencies.

10. Explain how educational standards influence course content and learning outcomes.

11. Explain the difference between theoretical knowledge and practical skills. Why is it important to combine them?

12. Explain why skills in analyzing and interpreting information are essential for a specialist.

13. Analyze how professional responsibility is developed in students during their education.

14. Explain the importance of planning academic and research activities. What problems arise without it?

15. Describe the structure of a research paper (introduction, main body, conclusion) and explain its importance.

16. Explain the difference between scientific research and simple information collection.

17. Analyze how choosing a research topic affects its quality and results.

18. Explain what the relevance of a research study means and how to justify it.

19. Describe the role of a hypothesis in research and the requirements for formulating it.

20. Explain what factors should be considered when choosing research methods.

21. Compare quantitative and qualitative research methods. When is each used?

22. Explain why it is important to clearly define the aim and objectives of a study.

23. Describe the relationship between the aim, objectives, and conclusions of a study.

24. Explain the importance of academic writing style and its main features.

25. Analyze the importance of logical structure in a research paper.

26. Explain how argumentation skills are developed in academic work.

27. Describe the importance of teamwork in education and professional activity.

28. Explain the role of a teacher in developing students’ professional competencies.

29. Explain why lifelong learning is necessary in today’s job market.

30. Analyze how globalization affects requirements for specialists.

31. Explain why it is important to distinguish between reliable and unreliable sources. Give an example.

32. Describe the concept of information literacy and its importance in education.

33. Explain how a research problem is formed.

34. Explain the difference between a research aim and objectives.

35. Explain the importance of properly formulating conclusions.

36. Analyze the role of feedback in the educational process.

37. Explain how independent learning skills are developed.

38. Describe the importance of meeting deadlines for academic work.

39. Explain the importance of presentation skills in research.

40. Analyze the features and requirements of academic writing.

41. Explain why combining theory and practice is important in education.

42. Describe the importance of an interdisciplinary approach in training specialists.

43. Explain how a student’s professional identity is formed.

44. Explain the importance of analyzing quantitative data (e.g., sales or demand) in professional work.

45. Describe the importance of reviewing academic literature in research.

46. Explain how the logic of research is built (from problem to conclusion).

47. Describe the importance of correctly defining a research problem.

48. Explain the role of self-development in professional activity.

49. Analyze how the educational environment influences competency development.

50. Explain why specialists must adapt to changes in their field.

Practical Questions (51–100)

51. A student chose the topic: “The impact of the Internet on business.” Identify at least two problems with this topic and suggest a more specific version.

52. The research goal is: “To study company marketing.” Write three specific objectives that match this goal.

53. A student uses these sources: a scientific article from a peer-reviewed journal; a personal blog with no sources; a university-recommended textbook. Evaluate how reliable each source is and say which ones can be used in academic work.

54. A survey method is chosen to study “Customer behavior in an online store.” Explain when the survey results will be reliable and when they may be inaccurate.

55. Conclusion in the paper: “After the advertising campaign, sales increased, so the advertising was effective.” Explain what data is missing to support this conclusion.

56. A student chose the topic: “Logistics.” Suggest a narrower and more academic research topic.

57. Research task: “Study everything about company activities.” Explain what is wrong and rewrite it correctly.

58. Hypothesis: “Advertising affects sales.” Evaluate it and suggest a more precise version.

59. A company wants to analyze sales for the past year. Name at least three types of data that should be collected.

60. A research paper has no clear structure. Suggest a correct structure (main sections).

61. A student chose a topic but did not explain why it is important. Explain what arguments can be used to show its relevance.

62. The conclusions do not match the research objectives. Explain the mistake and how to fix it.

63. A student chose observation to study demand. Evaluate this method and suggest a better one with explanation.

64. Research tasks: study marketing theory; analyze company sales; develop recommendations. Divide them into theoretical and practical.

65. There is a forum post with no author in the sources. Can it be used? Explain.

66. Write a hypothesis on the topic: “The impact of discounts on sales volume.”

67. Topic: “Marketing in a company.” Make it more specific and academic.

68. For the topic “Consumer behavior in online stores,” write a correct research goal.

69. A student used online materials without citing sources. What rule was broken and what are the consequences?

70. Sales increased by 15% after a promotion. Write a correct conclusion considering limited data.

71. Turn the question “Why are sales decreasing?” into a research problem.

72. Compare survey and interview methods for studying customer behavior. Give one advantage and one disadvantage of each.

73. A presentation has too much text. Suggest at least two ways to improve it.

74. A student copied text without citation. What rule was broken and how to fix it?

75. Suggest a structure for a marketing term paper.

76. A company plans to study demand for a new product. What data should be collected?

77. Data is presented but not analyzed. Explain why this is a problem.

78. Research objectives are too general. Give an example of a more specific one.

79. Suggest a method for analyzing sales over several years and explain why.

80. The research has conflicting conclusions. What could be the reason?

81. Based on results (e.g., sales growth), write a correct conclusion.

82. What skills are needed to conduct research? (at least three)

83. Goal: “Study everything about marketing.” Explain the mistake and correct it.

84. Compare a scientific article and a personal blog. Which is more reliable and why?

85. Sales dropped by 20% in 3 months. At the same time: prices did not change; advertising did not change; new competitors appeared. Analyze possible reasons and suggest at least two solutions.

86. A company increased advertising costs, but sales did not grow. Formulate a research problem.

87. Conclusion: “More advertising increased sales, so advertising always increases sales.” Find the logical mistake and explain it.

88. Write a hypothesis for studying online customer behavior.

89. A company evaluates advertising effectiveness. What data should be collected?

90. What should be included in a research conclusion?

91. Turn “our product sells badly” into academic style.

92. A statement has no evidence. Why is this a mistake?

93. Suggest a relevant and specific topic in logistics.

94. A research paper has no introduction. Why is this a mistake?

95. A student uses a survey to study the market. Is this method appropriate? Explain.

96. Based on research results, write two conclusions (general and specific).

97. What competencies do students develop when doing research?

98. Data is given only for one month. Why is this not enough?

99. Suggest at least two ways to improve research quality.

100. Write a final conclusion (2–3 sentences) on a topic like “the impact of advertising on sales.”

