Final Question for the subject “Fundamentals of Digital Economy”
1.	What is the digital economy? Why is it important in today's world?
2.	List any four conditions necessary for the formation of the digital economy.
3.	Discuss the role of digital transformation in modern economies.
4.	Explain the concepts of digitization, digitalization, and digital transformation.
5.	What are the key components of the digital economy?
6.	Discuss the advantages and disadvantages of the digital economy.
7.	What do you understand by digital markets? Discuss their characteristics with the help of relevant examples.
8.	What defines market structure? What are the core components used to define market structures?
9.	What are the different types of markets? Explain any two with the help of examples.
10.	Compare and contrast perfect competition and monopoly.
11.	What is market power in the digital economy? Explain with the help of examples.
12.	What are Porter's Five Forces? Explain each force with the help of examples.
13.	What factors increase the threat of new entrants? Why might the airline industry be considered low-profitability, while the soft drinks industry exhibits high profitability?
14.	Explain the role of data as a source of competitive advantage.
15.	Define price discrimination and identify its types. Provide relevant examples for each type.
16.	Explain first-degree, second-degree, and third-degree price discrimination.
17.	Are all forms of price discrimination legally permissible?
18.	Discuss the advantages and ethical concerns associated with price discrimination.
19.	Define network effects. What are their types? Provide relevant examples.
20.	Differentiate between direct and indirect network effects.
21.	What are positive and negative network effects?
22.	Explain the concept of critical mass in network markets.
23.	What do you understand by winner-takes-all markets?
24.	Discuss the advantages and disadvantages of network effects.
25.	What are digital platforms? Explain any two with relevant examples.
26.	How do platforms create value?
27.	Discuss platform governance and the challenges associated with it.
28.	What are two-sided and multi-sided markets? Explain with examples.
29.	What is forecasting? Why is it important in economic decision-making?
30.	Explain qualitative forecasting methods.
31.	Explain quantitative forecasting methods.
32.	Discuss the limitations of forecasting.
33.	What is causality?
34.	Differentiate between correlation and causality.
35.	Explain direct, reverse, and bidirectional causality. Illustrate each with examples.
36.	What is machine learning?
37.	Explain supervised and unsupervised learning.
38.	What is A/B testing?
39.	Explain the process of A/B testing.
40.	Discuss the advantages and limitations of A/B testing.
41.	Explain the role of data in machine learning models.
42.	What is cybersecurity?
43.	Explain the following types of cyber threats: phishing, denial-of-service (DoS) attacks, and man-in-the-middle (MITM) attacks.
44.	Discuss common techniques for preventing cyber threats.
45.	What is data encryption?
46.	Explain the concept of ethical hacking.
47.	What do you understand by search engines? Explain with the help of a relevant example.
48.	Explain the process through which search engines operate.
49.	Explain the processes of crawling, indexing, and ranking, and discuss how each function.
50.	Differentiate between search engines and web browsers.
51.	Explain search engine optimisation (SEO) and its importance.
52.	What factors affect search engine rankings?
53.	What are ratings and reviews?
54.	Explain the role of ratings and reviews in consumer decision-making.
55.	Discuss the phenomenon of fake reviews and their impact on markets.
56.	What are auctions?
57.	Why are auctions important in the digital economy?
58.	Discuss English, Dutch, and sealed-bid auctions.
59.	Explain online auctions and discuss why they may be considered superior to traditional auctions.
60.	What is the winner's curse? Explain with the help of an example.
61.	How can a bidder avoid the winner's curse?
62.	Define e-commerce. Why is it considered one of the most important components of the digital economy?
63.	Explain the different types of e-commerce.
64.	Briefly describe the key threats to e-commerce security.
65.	What is the process of e-commerce? Describe each stage.
66.	Discuss the ethical issues that arise in e-commerce.
67.	What are the principal risks associated with e-commerce?
68.	What is information asymmetry? Explain why it is a major issue in the digital economy and how it affects various components of the economy.
69.	Explain the benefits of e-commerce for consumers, society, and organisations.
70.	What do you understand by advertising?
71.	What are the different types of advertising?
72.	Explain the 5 M's of advertising.
73.	What do you understand by advertising fatigue? Explain with an example.
74.	Explain the ethical aspects of advertising.
75.	What is the role of digital media? How do social media and internet platforms alter traditional revenue models and influence consumer buying behaviour?
76.	What do you understand by cloud computing?
77.	Explain cloud computing and its importance. What are the risks involved with cloud computing?
78.	Explain Infrastructure as a Service (IaaS), Platform as a Service (PaaS), and Software as a Service (SaaS).
79.	Explain public cloud, private cloud, and hybrid cloud.
80.	Differentiate between an intranet and an extranet.
81.	What technologies are accelerating the growth of the digital economy?
82.	What do you understand by cryptocurrencies? What is the fundamental principle or underlying technology on which cryptocurrencies operate?
83.	Explain the basic functioning of cryptocurrencies.
84.	Are cryptocurrencies truly the future of finance? Provide two advantages and two disadvantages of cryptocurrencies.
85.	How are cryptocurrencies different from traditional currencies?
86.	Explain artificial intelligence and its role in business and economic systems.
87.	What is the importance of data privacy?
88.	Discuss the ethical concerns related to data collection and storage.
89.	A traditional brick-and-mortar bookstore is losing customers to online retailers. The owner is considering moving part of the business online. Using the concepts of digitization, digitalization, and digital transformation, outline the steps the owner should take and explain what distinguishes each step from the others.
90.	Google holds a dominant position in the global search engine market, with a market share exceeding 90%. Using the concepts of market power and barriers to entry, analyse why it is difficult for a new competitor to challenge Google's position. Which of Porter's Five Forces would be most relevant in this analysis?
91.	A ride-hailing app charges higher fares during peak hours, offers student discounts through a university partnership, and allows users to pre-book at a fixed lower price. Identify which degree of price discrimination each practice represents and explain your reasoning for each.
92.	WhatsApp had very few users when it launched, yet today it has over two billion users. Using the concept of network effects and critical mass, explain how WhatsApp managed to grow from a small user base to near-universal adoption. What risks does it face if a competitor begins to attract its users?
93.	Uber connects drivers and passengers on a single platform. Explain how Uber creates value for each side of its two-sided market. What challenges might Uber face in maintaining a balance between the interests of drivers and passengers simultaneously?
94.	A small e-commerce startup wants to forecast demand for winter clothing. They have two years of sales data and access to social media trend reports. Recommend whether they should use a qualitative or quantitative forecasting approach, justify your choice, and identify at least two limitations they should be aware of.
95.	An online retailer notices that customers who view more than five product pages per visit spend significantly more per order. A manager concludes: "We should force users to browse more pages — this will increase their spending." Identify the error in this reasoning and explain the difference between correlation and causality in this context.
96.	A mid-sized bank receives an email appearing to come from its IT department, asking all employees to reset their passwords via a link. Several employees comply and their credentials are stolen. Identify the type of cyber attack involved, explain how it works, and recommend three specific prevention measures the bank should implement.
97.	A new restaurant has a website but does not appear in the first three pages of Google search results when users search for it. Using your knowledge of crawling, indexing, ranking, and SEO, identify at least three factors that might explain this poor ranking and suggest how each could be improved.
98.	Two telecommunications companies are bidding in a government spectrum auction. Company A wins the bid at a price significantly higher than Company B's final offer. Six months later, Company A reports losses on the investment. Using the concept of the winner's curse, explain what may have gone wrong and how Company A could have avoided this outcome.
99.	A consumer wants to buy a second-hand laptop on an online marketplace. The seller knows the true condition of the laptop, but the buyer does not. Explain how this situation reflects information asymmetry, discuss the risks it creates for the buyer, and identify two mechanisms the platform could introduce to reduce this asymmetry.
100.	A startup is deciding between storing all its customer data on its own servers or moving to a public cloud service. At the same time, its founder is considering accepting cryptocurrency as a payment method. Analyse the advantages and at least one significant risk of each decision, and recommend whether the startup should proceed with both, one, or neither.




Subject teacher                                                      А.Kumar
